For full achievement in 2017, the supply of supporting documentation was required.
3: Risk factor surveys For full achievement in 2017, data on risk factors "Raised blood glucose/diabetes", "Raised blood pressure/hypertension", and "Overweight and obesity" must be measured and not self-reported; Supporting documentation was also required.
4: Multisectoral national strategy/action plan
5a: Tobacco excise tax To achieve full achievement in 2017, tax rate must be raised to at least 75% of the price of most sold brand of cigarettes from at least 70% of the retail price in 2015. To achieve partial achievement in 2017, tax rate must be raised to above 51% of the price of the most sold brand of cigarettes from at least 50% in 2015.
5c: Banning of tobacco advertising, promotion and sponsorship 'Large' and 'medium' sized graphic health warnings were specified as having to cover certain areas in 2017 for full and partial achievement; Plain or standardized tobacco packaging was also acceptable in 2017 for meeting 'fully-met' criteria.
5e: Implementation of effective mass media campaigns on the harms of smoking/tobacco use and second hand smoke A brand new indicator-the implementation of national anti-tobacco mass media campaigns-was created in 2017 for both full and partial achievement.
6c: Pricing policies on alcoholic beverages For full achievement in 2017, countries must not have tax incentives or rebates for the production of other alcoholic beverages. For partial achievement in 2017, countries were no longer required to adjust the level of taxation for inflation on at least one of the following alcoholic beverages: beer, wine, or spirits.
7a: Adoption of national policies to reduce population salt/sodium consumption For full achievement in 2017, implemented policies must be targeted at industry product reformulation across the food supply and/or regulation of salt content of food. Implemented policies must also include public awareness programme and nutrition labelling, and supporting document must be supplied.
A partial achievement criterion was created for 2017.
7b: Implementation of national policies that limit saturated fatty acids and virtually eliminate industrially produced trans fatty acids in the food supply For full achievement in 2017, countries were required to supply supporting documentation.
7c: Implementation of policies that reduce the impact on children of the marketing of foods and non-alcoholic beverages high in saturated fats, trans-fatty acids, free sugars, or salt
For full achievement in 2017, countries were required to supply supporting documentation.
7d: Legislation/regulations fully implementing the International Code of Marketing of Breast-milk Substitutes
For full achievement in 2017, countries' national legal measures must also be categorized as "full provisions in law", entailing the encompassment of all or nearly all provisions of the Code and subsequent World Health Assembly (WHA) resolutions. A partial achievement criterion was created for 2017.
8: National public awareness programme for physical activity and/or diet For full achievement in 2017, countries need only to have implemented national public awareness programme(s) on physical activity, whereas full achievement in 2015 required implementation of national public awareness programmes on both physical activity and diet. Supporting documentation must be supplied for full achievement in 2017.
9: Evidence-based national guidelines/protocols/standards for the management of major NCDs through a primary care approach
Full achievement criteria in 2015 and 2017, taken from the progress monitor appendices If the country has a ban on all forms of direct and indirect advertising.
If the country has a ban on national TV, radio and print media, but not on all other forms of direct and/or indirect advertising.
If the country has a ban on all forms of direct and indirect advertising. If there are restrictions on at least public service/national TV, national radio and billboards but no detection system exists for infringements.
If restrictions exist on alcohol advertising for beer, wine, and spirits through all channels; and detection system exists for infringements on marketing restrictions.
If there are restrictions on at least public service/national TV, national radio and billboards but no detection system exists for infringements 6c* If excise tax on all alcoholic beverages (beer, wine, and spirits) is implemented; and adjustment of level of taxation for inflation for beer, wine, and spirits is implemented.
If there is excise tax on all alcoholic beverages (beer, wine, and spirits) and adjustment of the level of taxation for inflation is implemented on at least one of the alcoholic beverages (beer, wine, spirits).
If excise tax on all alcoholic beverages (beer, wine, and spirits) is implemented; If there are no tax incentives or rebates for production of other alcoholic beverages; and adjustment of level of taxation for inflation for beer, wine, and spirits is implemented.
If there is excise tax on alcoholic beverages (beer, wine, spirits). 
